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COMMUNICATING EUROPEAN VALUES THROUGH CRITICAL
MEDIA LITERACY: CASE OF ERASMUS+ JEAN MONNET MODULE
«EUROPEAN VALUES IN LITERARY ARTS»

Abstract. The article is prepared based on the results of the Erasmus+ Jean Monnet Module
«European Values in Literary Arts» (599918-EPP-1-2018-1-UA-EPP]MO-MODULE EUVOLIA).
The study explores the impact of the course «European Values in Literary Arts» (EUVOLIA)
on its target audience (Bachelor and Master students majoring in Humanities, Natural and
Exact sciences) in terms of raising awareness of European values. The relevance of the study
is determined, on the one hand, by the necessity to articulate correctly the European values
dimension in the HEI curricula, and, on the other hand, by the lack of a methodological basis
for a value-based approach in the teaching of the Humanities. While Ukrainian students’
perception of European values is fragmented due to controversial social and political contexts
(i.e., conflicting attitudes to Ukraine’s European integration and growing disillusionment in
EU institutions’ functionality), a critical media literacy toolkit developed by EUVOLIA can
significantly increase their sensitivity to values-related issues and deepen their understanding
of European values as an integral axiological construct. The impact of the EUVOLIA course,
which was presented in Zaporizhzhya National University during 2018-2020 for five mixed
groups of students (126 students in total), was measured with the help of formalized
questionnaires and surveys. The target audience’s portrait of values was created according
to the Schwartz Value Survey on the research of value orientations. The results showed that
the methodological toolkit used in the EUVOLIA project not only increases students’
awareness of European values but also contributed to the development of critical perceptions
of cultural products and materials of mass media, overcoming the phenomenon of «double-
think» and strengthening the sense of belonging to the European cultural paradigm.
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As all the main contemporary survivor values formed under

researches  (Gorshenin  Institute’s
«Ukrainian Society and European Values»
survey, 2018; «Third Pan-Ukrainian
Municipal Survey» commissioned by
International ~ Republican Institute,
2017; European Social Survey, 2004-
2012; World Values Survey, 2015,
etc.) demonstrate, Ukrainian society’s
devotion to the set of traditional/
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authoritarian regime remains one of the
key challenges of the transition period,
which Ukraine is now facing on its way
towards European integration. Since
the European future of Ukraine is at
stake, the national educational reform
positions educational institutions as
powerful agents and facilitators of
changes in terms of upholding the values
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of a free democratic society through the
New Ukrainian School (NUS) and Higher
Education Institution (HEI) curricula
(New Ukrainian School Values, 2019;
Human Capital Development: Education
and Science Reform, 2018), thus
determining the relevance of this study.

However, the lack of an effective
and balanced methodological approach
remains one of the most visible
performance gaps in terms of individual
axiological initiation through education.
Though over 40 % of Ukrainians reached
school age after 1991 (approximately
28 % of the current population was
born after 1991) [1], the survivalism
is still strong among the post-Soviet
generations. As Gorshenin Institute’s
survey claims, the citizens tend to
fragment European values rather than
accept them as an integral axiological
construct: «a considerable number
of citizens is focused predominantly
on personal well-being values and
prosperity and thus tends to prioritize
the values they find personally
profitable at the moment» [2, p. 28],
with the values of tolerance, equality or
human rights protection tossed away as
less significant.

Another important trait that
considerably influences the acceptance
and understanding of European value
is the growing disappointment in
European democracy mostly resulting
from a communication gap. Strong lack
of confidence in Ukraine’s ability to
create democratic institutes capable
of fighting corruption, injustice and
nepotism that led to the positioning
of Europe and its values as «an
unattainable object of desire» way
before the Revolution of Dignity [3]
seems to have boosted isolationist
moods: the proportion of respondents

supporting neither European (EU)
nor Eurasian (the Customs Union)
integration increased from 7,2% in
2014 to 24,4 % in 2017 [2, p. 28]. New
Europe Center’s survey «Ukrainian
“Generation Z”: Attitudes and Values»
(2017) focused on Ukrainian youth,
points out that the percentage of those
trusting the EU institutions and those
doubting their functionality is roughly
the same among people aged 14-30
(29 % to 28 %) [4].

This study hypothesizes
that  Ukrainian  students’ initial
understanding of European values,
shaped by the above-mentioned
tendencies and the axiological paradigm
of the national survivalist, may be
significantly influenced by means of
formal training in critical media literacy
(CML). As Kellner & Share argue in their
seminal paper on the subject, CML «is
an educational response that expands
the notion of literacy to include different
forms of mass communication, popular
culture,and new technologies.Itdeepens
the potential of literacy education to
critically analyze relationships between
media and audiences, information, and
power. Along with this mainstream
analysis, alternative media production
empowers students to create their own
messages that can challenge media texts
and narratives» [5]. CMLs ability to
address popular culture to raise issues
of race, class, gender and sexuality [6; 7]
defined the concept of Jean Monnet's
Module «European Values in Literary
Arts» (EUVOLIA) focused on explaining
the essence of European values through
fiction and other products of popular
culture (movies, music videos, TV
series, etc.). The course combines in-
depth theoretical training with practical
analysis of popular culture products to
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reveal the messages concerning the role
of the state and the vision of an ideal
statesman («Servant of the People» TV
series, 2015-2018), racial biases in
the representation of the other («Crazy
Wedding», 2018), the concept of perfect
womanhood («Superwoman» TET TV
show, 2019 - present), deconstruction
of family values («The In-Laws» TV
series), tolerance and human dignity
issues («The First Portents» TV series,
2019), etc.

Taking EUVOLIA as a pilot case
for communicating European values
awareness through the CML course, the
study focuses on two research issues:
1) what is the target audience’s (TA)
initial vision of the European values?
2) to what extent could formal training
provided by EUVOLIA influence this
vision and stimulate critical reflection
over the values?

The methods of the study comprise
Schwartz values survey [8] to map
the TA's values set as compared to the
national average [9] and European
average [10]; a questionnaire to define
the TAs level of European values
understanding; a survey to monitor
EUVOLIA course’s impact on the TA’s
understanding of European values.

The questionnaire (submitted online
before the course starts) consists of
5 basic questions: 1) Have you ever
heard of European values? 2) How
do you understand the concept of
European values? 3) Name the three
most important European values as you
define them (select from the list/write
your own answers) 4) To what extent
has Ukrainian society embrace the
European Values? 5) How would you
define your own set of values?

The survey (conducted online as
the course ends) monitors EUVOLIA's

impact on the TA's understanding
of European values by encouraging
students to share their greatest
discovery, the greatest surprise and
disappointment concerning the
European values, based on what they
have learned from the course.

The sample of the study comprises
126 Bachelor students (78 females,
48 males), aged between 18 and
26 (mean age 22), specializing in
Humanities, Natural and Exact Sciences
at Zaporizhzhya National University and
enrolled for EUVOLIA course as a part
of their qualification training during
2018-2020.

One of the main results of the
study is that the axiological set of
Ukrainian students (as defined in the
Schwartz Values Survey) is closer to
that of an average European in terms
of universalism, achievement, and self-
direction values. The younger generation
is more open to innovations and changes
and is less concerned with material
income and social status (Table 1).

However, the TA's initial awareness
of the European values (as defined
by the questionnaire) proves to be
considerably low. Although all the
students claim to have heard of the
European Values, only 21,1 % of them
receive this information regularly -
from topical media products, Internet
communities, relevant publications,
and university subjects. Most of the
respondents (64,5 %) come in touch
with the subject occasionally and non-
systematically, while the rest of the
interviewees admit the presence of
European values in their informational
space is even lower.

No wonder only 3,9 % of students
claim to have a deep and profound
understanding of the concept of
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Table

The values of the target audience revealed by the Schwarz survey compared
to the national average (SOCIS, 2015) and European average

(Atlas of European Values 2017)

1

Priorities TA values National average European average

Priority 1 Personal and national safety | Personal and national safety | Harmonious coexistence
(tolerance, equality)
Priority 2 Love/friendship Income Rule of law
Priority 3 Leadership Power over people and Ecological safety
resources

Priority 4 Rule of law Social justice Personal freedom
Priority 5 Social justice Love/friendship Social justice

Compiled by the author, based on research results.

European values; 40,8% rate their
awareness as «general», while 47,4 %
define it as «basic» and «non-sufficient».
The rest of the respondents (7,9 %)
claim to have no idea of the concept of
European values at all. At the same time
57,9 % of the respondents define their
personal setof values as «predominantly
European» and 329% - as «partly
European», while only 3,9 % consider
their values to be «non-European».
Another important outcome derived
from the questionnaire’s results is
that TA, in line with the national trend,
continues to position European values as
an «unattainable object of desire». Only
14,3 % of students think that Ukrainians
share European values to a considerable
extent. 75,3 % of the respondents are
sure that we have embraced the idea of
the European values but superficially
and would grasp the essence of this
concept within the lifespan of the next
two or three generations. 7,8 % are even
more pessimistic in their predictions,
arguing that Ukraine’s turn to European
values is out of the question soon.
Students seem to have learned, at
least verbally, the key European values
as defined by the Treaty of Lisbon
(2009). When asked to name the
core European values, they mention

Tolerance (75,3 %), Democracy (72,7 %)
and converging notions of Personal
Freedom (75,3%), Individualism
(58,4 %), and Independence (66,2 %).
Gender Equality is another popular
choice (66,2%), while the ideas of
Equality in general and the Rule of Law
occupy a modest 21,2% and 27,3%
respectively - less than Globalism
(26 %) and Rationalism (35,1 %).
Among the most curious options
proposed by the students, one can name
Capitalism (16,9 %), Religion (20,8 %),
and Traditional Thinking (19,5 %). Such
variants as «Every Man for Himself» and
«Rational Egoism», although suggested
by students, were unpopular.

However, when asked to identify the
values they consider most important
for themselves, the students followed
the national trend spotted by Gorshenin
Institute’s survey: their vision of
European values proved to be rather
fragmented and tended to prioritize the
values directly referring to their personal
experience rather than addressing the
overarching notions. Personal Freedom
(82 %), Gender Equality (76 %, marked
exclusively by female participants),
and Independence (63 %) topped the
list, while the paradigm-setting values
of Democracy (20 %) and Rule of Law
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(12 %) were clearly marginalized, and
the Tolerance value was noted by only
6 % of respondents (Table 2).

One of the possible explanations
for such discrepancy could be found in
Gorshenin Institute’s analytical report
upontheresults ofthe «Ukrainian Society
and European Values Survey» (2017). It
is argued that the concept of tolerance
itself bears a particularly contradictory
connotation for Ukrainians since almost
50 % of Ukrainian citizens consider it
to be contrary to traditional Ukrainian
values and therefore inadmissible
to Ukrainian society. Tolerance and
respect for other cultures (understood
very narrowly, mainly as acceptance of
sexual minorities, other nationalities,
and religions) are rated as the least
important amongst the European
values for Ukrainians (5,4 % and 9%
respectively) [2, p. 19].

Another possible explanation
concerns the so-called «double-think»
phenomenon inherited from a hyper-
ideologized approach to the Humanities
as a part of the school curriculum
in a Soviet and mostly post-Soviet
educational tradition. This tradition
comprises hollowing out the complex
concepts, such as democracy or human
rights, turning them into purely verbal
signs bearing no connections to actual
(often missing) referents [11]. The
rejection of these concepts by students

when they redefine values from a
personal point of view signifies not
only a fragmented vision of European
values as an axiological construct, but
also the lack of critical understanding
and practical application of the values
under consideration in the TA's relevant
experience.

However, formal training in critical
media literacy acquired throughout
the EUVOLIA course could significantly
deepen the TA's understanding of the
integrity of European values. As the
outgoing survey demonstrates, one
of the most important ideas taken
from the course is that of the genesis
of European values (41%), their
transitional nature (26 %) and the
hidden links between the mass media
products and the current political
agenda (17,7 %).

The less obvious but influential
relations between art, state and ideology
was the biggest surprise to 36 % of
students: many of them admit that
they did not think about the important
role of art in shaping values. 31% of
respondents were amazed by statistics
reflecting axiological climate in Ukraine,
thereby acknowledging the discrepancy
between the portrait of a compatriot that
they build from their personal contacts
and a large-scale picture. 24 % reflect
on their own values, tracing their roots
to the influence of family and school,

Table 2
European Values as priorities for the target audience - respondent response
distribution
Priorities Most important European values Values I consider important

Priority 1 | Tolerance, 75,3 % Personal freedom, 82 %

Priority 2 | Personal freedom, 75,3 % Gender Equality, 76 %

Priority 3 | Democracy, 72,7 % Independence, 63 %

Priority 4 | Independence, 66,2 % Individualism, 41 %

Compiled by the author, based on research results.
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information bubbles, consumed media
products, etc.

The low quality of national media
products, namely in terms of axiological
messages, is the most disappointing for
78 % of students, who claim to have
become more attentive to the details
they ignored before taking the course,
i.e, to the manifestations of sexism or
to the fact that the modern Ukrainian
movies’ failure to pass the Bechdel test.

Thus, by applying the critical media
literacy framework, the EUVOLIA
course encourages its key beneficiaries
to critically rethink their own sets of
values and to move from a formal and
fragmented view of European values

towards a more holistic and integral
one. By stimulating the critical thinking
skills of the target audience, the course
turns students into conscious media
consumers capable of understanding
and explaining the impact of dominant
ideological patterns cast upon cultural
products. By allowing students to apply
their relevant personal experience to
the popular culture products analyzed
in the classroom, the course further
reassures the value of this experience,
contributes to overcoming double-
think, and stresses interconnections
between axiological transformations
in Ukraine and global values-setting
processes.

The article was prepared within the frames of Erasmus+ Jean Monnet Module «European
Values in Literary Arts» (599918-EPP-1-2018-1-UA-EPPJMO-MODULE EUVOLIA) co-funded
by the European Commission. The European Commission’s support for the production of
this publication does not constitute an endorsement of the contents, which reflect the views
only of the authors, and the Commission cannot be held responsible for any use which may
be made of the information contained therein.
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®OPMYBAHHS €BPOINENCHKUX IIIHHOCTEX
YEPE3 MEJIATPAMOTHICTb:
PE3Y/ITATU ITPOEKTY ERASMUS+ JEAN MONNET MODULE
«EBPOIENCBKI LIHHOCTI ¥ XYA0KHIX TEKCTAX»

AHoTanis. Cmamms nideomossena 3a pesyabmamamu peasizayii npoekmy Erasmus+ Jean
Monnet Module «European Values in Literary Arts» (599918-EPP-1-2018-1-UA-EPP]MO-
MODULE EUVOLIA) ma sucgim.to€ 8nue Hag4a/bHo20 Kypcy «Eeponelicobki yiHHocmi y xy-
dodcHIX mekcmax» Ha popMy8aHHS Ysi8.1eHb Yiabosoi aydumopii (cmydenmie 6akaiaspamy
coyiogyMaHimapHux i npupodHUYO-MexXHIYHUX HANpPSAMi8 nid20moeKu) npo akcio02iyHull
Komn./iekc egponeticbkKux yiHHocmell. Xoua, 3 o2s15dy Ha cynepe4ausuli coyiaabHO-noaimuy-
HUL KOHMeKCcm, po3yMiHHS yKpAiHCbKUMU cmydeHmamu €gponeticbkux yiHHocmel € paz-
MEHMAPHUM, BOHO MOX}ce 6ymu iCIomHo nozaubseHe ma 20M02eHi308aHe 3a80s1KU 3Cmo-
CY8AHHI IHCMpyMeHmapir mediazpamomHocmi i HAB4AaHHs Yepe3 doceid. Bniue Hagua1b-
Ho20 Kypcy «EgponelicbKi YyiHHOCMI y Xy00XCHIX mekcmax», Wo 8uK/1adascsl 8 3anopizbkomy
HayioHa/bHOMY yHIgepcumemi anpodosxc 2018-2020 pp. n’'ssmu 3miwlaHuM 2pynam cmyoeH-
mie (3azasom 126 oci6), sumiproeascsi 3a 00nomMoz2ot0 hopMa1i308aHUX AHKeM i ONUMy8aHb.
LiHHicHuli nopmpem yinvoeoi aydumopii cmeoprosascs 3a memodukoro L. llleapya 3 doci-
0xceHHs1 YiHHICHUX opienmayili. Pe3yibmamu nokas3a/u, Wo sUKOpucmaHuli y pamkax npo-
€KMy Memoou4Hull iIHcmpymeHmapiii He auuie nidguwye piseHb 06i3HaAHOCMIi cmydeHmie
wodo esponelicbKux yiHHocmetl, a U cnpusie po38uUmkKy Kpumu4Ho20 CnpuiiHImmsi Kysasmyp-
HUXx npodykmie i mamepiasie 3MI, nodosaHH0 gpeHoMeHy «080edyMcmMEa» ma NOCUAEHHIO
giduymmsi npuHa/iexcHocmi 0o egponeticbkoi KyabmypHoi napaduzmu.

Katouoesi cioea: esponelicvki yiHHocmi, akciono2is, mediazpamomHicms, «HAGUAHHS Yepe3
doceio».
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Cmammsi nidzomossieHa 3a pe3yabmamamu peaaizayii npoekmy Erasmus+ Jean Monnet
Module «European Values in Literary Arts» (599918-EPP-1-2018-1-UA-EPPJMO-MODULE
EUVOLIA) 3a cnisgpinancysanus €sponelicokoi Komicii. [liompumka Eeponeticbkoto Komiciero
8UNYCKy yiei nybaikayii He 03Ha4ae cxeaseHHsl 3MIcmy, IKUM 8I006paXHCEHO MIiAbKU OYMKY
asmopa. Tomy Komicisi He Modice Hecmu 8idnogidanbHicmb 3a 6ydb-sike BUKOPUCMAHHS 0aHOT
iHgopmayii.
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